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The Dream House

How we used an industry first, and innovative channels to change
Gen Z perceptions around a premium real estate brand
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Watch our case study

Knight
Frank



https://vimeo.com/1086444127/8ff7d16300?share=copy

Premium real estate brands aren’t the
first companies that come to mind as Gen Z
career destinations.

How do you engage this civic minded, digital native, social
savvy audience”

How do you get past the potential negative PR associated with
wealth? And increase the diversity of candidates who apply?
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https://vimeo.com/1059686510/614a940ff8?ts=0&share=copy
https://vimeo.com/1059686283/c9915b6468?ts=0&share=copy

EXECUTION
But there was one unanimous WINnner.

FLOWSTATE

Transportable waterborne office pods designed to tackle
London’s urbban density problem.
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